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01-003-113 | du@ANH (Peace Studies) 3(3-0-6)
01-004-101 | eNsauMenazMIANIAUAST (Information and Study Skills) 3(3-0-6)
01-004-103 | 393ne112'11) (General Psychology) 3(3-0-6)
01-004-106 | lnefny (Thai Studies) 3(3-0-6)
01-004-108 miﬁmumﬂﬁﬂmw (Personality Development ) 3(3-0-6)
01-004-109 | WOARTTMNYHETUMINAIAY 3(3-0-6)

(Human Behavior and Self Development)
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1T A a 4 a J ] a Y A = a 1 dy
m NANITIAUAMNTATUAZINYIANTAT 6 UUIWNA GlﬁlaﬂﬂﬁﬂBTﬁ']fJ'JG]ﬂﬂ@‘lﬂu

N393180NUMINGIAINHIUA

FA
AUNATE ﬁ'ﬁu 374 (Fundamental Mathematics)

02-001-101 3(3-0-6)
02-001-103 | o aa!,ﬁ?@\ié]}u (Introduction to Statistics) 3(3-0-6)
02-001-104 | palaeaas 113301528191 (Mathematics in Daily Life) 3(3-0-6)
02-002-101 | Inenenans luFIndszd19u (Science in Daily Life) 3(3-0-6)
02-002-104 | Aunadeuaznssamsninens 3(3-0-6)

(Environment and Resource Management)

) = o ] a Y A = a 1 dy A
m NI INAANHIULASUUNUINIG 2 UUIYNA Gl?ilﬁ’f)ﬂﬁﬂ‘]elﬁ?‘c’n%"lﬂﬂllﬂuﬁiﬂ

183 AUNIINER I UA

01-005-101 | wadn®1 (Physical Education) 1(0-2-1)
01-005-116 | Aa1#l (Social Dance) 1(0-2-1)
01-005-124 | R¥152ANAY (Team Sports) 1(0-2-1)
01-005-125 | AlszianyAna (Individual Sports) 1(0-2-1)
01-006-101 | WUNUINT (Recreation) 1(0-2-1)
01-006-105 | WUNUINS Lﬁ’f)ﬂﬁﬂﬂ@ﬂi U (Recreation for Training Courses) 1(0-2-1)

® WA UAIE 91 WueAa YszReudie

" agudwwnu 37 wiene dszneudae
03-111-101 | ®anmMs wﬂu@ (Principles of Accounting) 3(2-2-5)
03-114-101 miﬁﬂﬁuﬁamﬁ%’ﬂmi (Management Accounting) 3(3-0-6)
03-211-101 | #anN15AAA (Principles of Marketing) 3(3-0-6)
03-311-101 | M3N1HDINT (Taxation) 3(3-0-6)
03-311-102 | AQUNIEFIND (Business Law) 3(3-0-6)
03-311-103 | ¥iaNN139AN (Principles of Management) 3(3-0-6)
03-311-104 | M3TnTeiFaalSunaniagsne 3(3-0-6)

(Quantitative Analysis for Business)

03-411-101 | MIRUFIND (Business Finance) 3(3-0-6)
03-411-102 Lﬁiygmam{fgamﬂ (Microeconomics) 3(3-0-6)
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03-411-103 Lﬁﬁ‘lslﬁmﬁﬁ’io'immﬂ (Macroeconomics) 3(3-0-6)

03-511-101 | szpuasaumaazmi 1 lilsunsuneuiunes luaugsne 3(2-2-5)
(Information Systems and Computer Usage in Business)

03-611-101 | nsanguiitens Tdneuniegsna 1 3(3-0-6)
(English for Business Correspondence 1)

03-011-301 ﬂ?imgﬂwﬂﬁﬁJW%}@Mﬁﬁﬁﬁ]ﬁﬂBT 1(0-2-1)
(Preparation for Co-operative Education)

" aguandwiledy 36 wiiiena 1sznoudie

03-212-201 | M3TaMIgInIcniunmsaaia 3(3-0-6)
(Business Management for Marketer)

03-212-202 | M3TnTIEHaymMsinneguiing 3(2-2-5)
(Consumer Analysis and Consumer Insight)

03-212-203 | MITAMIHAANUINALIIA (Product and Price Management) 3(3-0-6)

03-212-204 | MIdamInanlan (Retailing Management) 3(2-2-5)

03-212-301 | Tada@nduazmsdamsnsdsasiviiieg 3(3-0-6)
(Logistics and Distribution Management)

03-212-302 WﬁﬂﬂWiﬁl@ﬁ?ﬁﬂ?ﬁﬁa1ﬂllﬂﬂyjﬁm1ﬂ1§ 3(3-0-6)
(Principles of Integrated Marketing Communication)

03-212-303 | 52 UUMTAUNANNINITAAN (Marketing Information Systems) 3(2-2-5)

03-212-304 | MSVIPLALNITUTHITIIUUIY (Selling and Sales Management) 3(2-2-5)

03-212-401 | M3Aa1ATLHINNU5ENA (International Marketing) 3(3-0-6)

03-212-402 | M5I98N1TARAIA (Marketing Research) 3(2-2-5)

03-212-403 ﬂaqwﬁuazmi’muwummam 3(3-0-6)
(Marketing Strategies and Planning)

03-212-404 | MIIANINIAAIA (Marketing Management) 3(3-0-6)
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1A =) =) 1 a o YR v dy
® NAUITIFNWADN 18 HUIYNA Mnualvianyiaedl

03-213-308

ﬁﬂﬁﬂﬁﬂy'lvl'lﬂﬂ1iﬁa'lﬂ

(Co-operative Education in Marketing)

6(0-40-0)

= 1 a a g CY
611!ﬂ‘im]’lﬁ\lfﬁﬂllTiﬂ’(N‘ﬂzl‘ﬁEJM’JGHWﬁﬁﬂ%ﬁﬂ‘HTVINﬂﬁGmWQ %ﬂu‘lﬂmm%’emﬂu

PINedena TuTad s I ¥uInanIZUAT 1AWNITIAAUNIANYILALMTANNIUIBIFN

= a o [ Y A = a =
W.f. 2553 “ri"ifJiJG]ﬂl@ﬂﬂﬂl%ﬂﬁihﬂTﬁﬂ‘i%%WﬁaﬂﬁI@ﬁ T¥iaenasnz oI xnmsHnaIunNIg

M
03-213-309 MIANNUNNITAAA (Practice in Marketing) 3(0-40-0)
wazidenanliinsy 18 Wiedn nsednaelli
HYUIFIMIVIHIINMIAAA

03-213-301 | M3VTTYA N (Packaging) 3(3-0-6)

03-213-302 mi%ﬂﬂﬁﬂﬁ%ﬂ‘%ﬂ@urchasing Management) 3(3-0-6)

03-213-303 | MIAAIANIINTI (Direct Marketing) 3(2-2-5)

03-213-304 | MIADIATT N9 ﬁﬂﬁiﬁﬁ] (Business to Business Marketing) 3(3-0-6)

03-213-305 | MIARIAAUAUNBATOITTY (Agricultural Product Marketing) 3(3-0-6)

03-213-306 | msaaaiedanuLadunade 3(3-0-6)
(Social and Environmental Marketing)

03-213-307 | m3anmanudull1diie Tasenmsmsaaia 3(2-2-5)
(Feasibility Study in Marketing Project)

03-213-310 ﬁ’wmﬂiymmmmﬂ(Seminar in Marketing Problems) 3(2-2-5)

03-213-311 | MIadaTIazMITAMIATIaUM 3(2-2-5)
(Brand Building and Brand Management)

03-213-312 | ms9ans @Jﬂ?s‘lj TAUNY f(Customer Relationship Management) 3(3-0-6)

03-213-313 mmamgﬁmﬂmg%u(ASEAN Community Marketing) 3(3-0-6)

wuuBNmsaemsmnaa

03-214-301 | M3 lamanuazmstsenduiuineamsaaia 3(3-0-6)
(Advertising and Public Relations in Marketing)

03-214-302 | MIAANIIAIAMABITT19ATIA 3(2-2-5)

(Critical Creative Thinking in Marketing)
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03-214-303 | MSIANMIMIAUATUNTAAIA (Promotion Management) 3(3-0-6)

03-214-304 | M5AA1ANINTTY (Event Marketing) 3(2-2-5)

03-214-305 | msadreanuTaaauuaznisdoasasiaud 3(2-2-5)
(Brand Identity and Brand Communication)

03-214-306 | (MAUANIHUNAUINWNMNTANA 3(2-2-5)
(Presentation Techniques in Marketing)

03-214-307 | m3saseimsaandodanuooularl 3(2-2-5)
(Social Media Marketing Campaign)

03-214-308 mi’?'{ DA1309ANT (Corporate Communication) 3(3-0-6)

03-214-309 | msdeasiiions Iutinlanamsaaia 3(3-0-6)
(Persuasive Communication in Marketing)

03-214-310 ﬂaq‘ﬂﬁmsLﬁaﬂﬁagguuuim1ﬂ1i 3(3-0-6)
(Integrated Media Using Strategies)

03-214-311 ﬁmmi’]mmmsﬁamimmmﬂ 3(2-2-5)
(Seminar in Marketing Communication Problems)

03-214-312 | mafiamsnaadeiiomsdoaisminana 3(2-2-5)
(Production Techniques for Marketing Communication Media)

03-214-313 | M3Ina1nAInea (Digital Marketing) 3(2-2-5)

puUINMsVIHIIFInemilan

03-215-301 | Msusmsaumluginaniilan (Retail Merchandising) 3(3-0-6)

03-215-302 | m3uFmsniwensuyudlugsnamian 3(3-0-6)
(Human Resource Management in Retailing)

03-215-303 | MIAAIAVING (Service Marketing) 3(3-0-6)

03-215-304 ﬂngwgmzﬁﬂﬁmmqmmm@ 3(3-0-6)
(Law and Ethical Issues in Marketing)

03-215-305 | msduasumsaaialugilganafilan (Retail Promotion) 3(3-0-6)

03-215-306 | ganduandi lufiZ 1w (Non-store Retailing) 3(3-0-6)

03215307 | M3uSH13AUANFY (Fashion Merchandising) 3(3-0-6)

03-215-308 | dunuilyminsaaiadilan (Seminar in Retail Marketing problems) | 3(2-2-5)
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6 MUYNA

TidendnyninieImnalaaoulunriiinerdema lu Tags 1 vuenanszuas

% a =
seaulTnanag

3.14 LAAHUNTANEN

uruMIGeulng
= Y
A =2 A ] a = a va ﬁﬂy’]ﬂ’gﬂ
U 1/mamsenyn i nidgna | nguy | UPiia
AUID
01-001-xxx | 310U INY 3 3 0 6
01-002-101 | MBIVINY 1 3 3 0 6
Ingudsnumansiag
01-xxx-xxX . 3 3 0 6
WYBERTAS
02-xxx-xxx | I¥INguABIAMAATIazINmMans 3 3 0 6
01-xxx-xxx | W INGUWAANEWAZHTUNUINSG 1 0 2 1
03-211-101 | HanMIsAAIA 3 3 0 6
03-411-102 | IATHFAAATYANIN 3 3 0 6
59U 19 18 2 37
H1ua/ dland = 20
= Y
A =2 A 1 a S a vAa ﬁﬂy’]ﬂjﬂ
U 1/mamsanyii 2 nideng | nguq | URD
GINGR
01-002-102 | ABIOINYY 2 3 3 0 6
0l-xxx-xxx | AMINGUAIAUMEATIAZ 3 3 0 6
YYHOMAAT
02-xxx-Xxx | AWINGUATIAMAAT LA INOIMIAAT 3 3 0 6
0l-xxx-xxx | AWINGUHAANYIAZITUNUING 1 0 2 1
03-311-101 | MIMBOINI 3 3 0 6
03-311-103 | HANMIIANT 3 3 0 6
03-411-103 | IATHFAAATUNAIN 3 3 0 6
39U 19 18 2 37

219 / dladd = 20




17

A =2 A 1 a S a va ﬁﬂ]{—]’]ﬁljﬂ
Ui 2/mamsnei 1 nideng | Ny | URD
AUIBA
01-002-xxx | IMNGUAHINTZINA 3 3 0 6
0l-xxx-xxx | Ingudnuenaasuazuyyomans 3 3 0 6
03-311-104 | M3BATIZHIBLTMIUN1ETNY 3 3 0 6
03-111-101 | ®annstnys 3 2 2 5
03-212-201 | M3TAMIFINIAMIUINMIAAINA 3 3 0 6
a o Y K 9 a
03-212-202 | M3AATIHUATMINDIHVT InA 3 2 2 5
R} 18 16 4 34
#2Tua / dlansd = 20
== Yy
Ui 2 /mamsfnyii 2 nideng | nguq | URD
AUIBA
01-002-xxx | 3INGUA I TZMA 3 3 0 6
03-511-101 | szuvasawmenazms iy lsunsy 3 2 2 5
AN IADS THITUEITNY
03-114-102 | MstiyTHinomsians 3 3 0 6
03-212-203 | MItamMsnanimaiLaz 1A 3 3 0 6
03-212-204 | msdamsmsmilan 3 2 2 5
03-311-102 | NYUNIBFIND 3 3 0 6
39U 18 16 4 34
2w/ dilai = 20
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= v
ANYINY

Ui 3 /mamsfneii 1 wiena | nqwq | Jiia
AULDY
03-212-301 | Tevad@nduazmsdamsmsdasmiie 3 3 0 6
03-212-302 wﬁﬂﬂ1i§6ﬁ13ﬂ13ﬂawﬂgmuyjmwms 3 3 0 6
03-212-303 | 52UUATAUNANNNTAAIA 3 2 2 5
03-611-101 mywé’aﬂqmﬁemﬂéfﬂ@ummiﬁﬂ 1 3 3 0 6
03-21x-xxX JFwaen 1 3 X X X
03-21x-xxx | 3M1FW@ADN 2 3 X X X
Bl 18 X X X
$aTua/ dland = xx
. . Anyale
9 3/mamsdnyii 2 wiena | nguy | UPia
AULDY
03-411-101 | MINRUFIND 3 3 0 6
03-212-304 | MIVIBUAZNTUTHITIIUNY 3 2 2 5
03-21x-xxx | 3¥1FN@0N 3 3 X X X
03-21x-xxx | I¥1FWADN 4 3 X X X
XX-XXX-XXX | A% UA0NE5 1 3 X X X
XX-XXX-XXX | B Wa0NE5 2 3 X X X
03-011-301 | M3e3euaNUNsoNannaAny 1 0 2 1
Y 19 X X X
FaTue / §la = xx
. . AnyAle
0 4 /mamsdinuii 1 wiena | nauq | Uiia
AULDY
03-213-308 | @HNANEINIIAITAAA 6 0 40 0
TIY 6 0 40 0

#2Tua/ et = 40
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. . ANYIAY
N 4 /mamsdinpii 2 wiena | nauy | Upia
AUIDY
03-212-401 | MInaATEHINUseIng 3 3 0 6
03-212-402 | M3IWeMInaIA 3 2 2 5
03-212-403 | nagnimMInaIALazMINLANY 3 3 0 6
mMInaIn
03-212-404 | M3IANMIMIAAIA 3 3 0 6
590 12 11 2 23
$aua/ daland = 13
Aa5UIIIEIVY
1. vnadnanmh
L1 agadnmmnineg
01-001-103  mulneiiemsaoms 3(3-0-6)

Thai for Communication
a d‘ 9 ~ !
FNYIFINADIUTYIUNUINDU : -

a d‘ 9 ~ J
JNYIBTINABDIUTYUAIUS : -

F4

Y A Y @ A @ o
ﬂ?WNEWHﬂWUiUﬂWﬁi%ﬂW‘HWTﬂﬂ MEINUMTAEIT NNYEMTHY nITYa

501U arMsweulssaNa 9

Basic Thai language usage; language and communication; language skills,

listening, speaking, reading and writing
& A a
01-001-104 ﬂ"l‘]flﬂ‘i’lf]!‘l/‘li’)ﬂ"liﬁ’i’)ﬂ"liﬁiﬂ‘i]
Thai for Business Communication
a d‘ 9 ~ !
TYIFINABDIUTIUNINDU : -

a d‘ 9 ~ J
JNYIBTINABDIUTYUAIUS : -

3(3-0-6)

9 o A @ A a a A [ A a
ﬂ'JﬁJ?ﬂl'JTlJ!ﬂfJ'Jﬂ‘UﬂWﬁﬁ'ﬂﬁqi“lfl%i'[j‘ﬁﬂfﬂ HUINAUNYINUNITADAITNINGIND

NANMIAVIUIANWIGNNFIND IAHNFINIUTLINNA1) $180UFIND 1z IATINITNNEIND

General knowledge and concepts of business communication; principles of

business letter writing; types of business letters; business-related reports and projects
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01-001-107 ¥ Inawemsrinaue 3(3-0-6)
Thai for Presentation
a d‘ 9 ~ !
TYIFINABDIUTIUNUINDU : -
a d‘ 9 ~ J
JNYIFTINABDIUTYUAIUS : -
o & =~ o Y o o 4
ﬂ’NiJzWLljZWULﬂEI’Jﬂ‘Uﬂ1H1h1WEI mmgm"lﬂ“lumimmua 09A1lsenoy
Msinaus Yszmnmsuiuaue ﬁﬁﬂl!ﬁ%%%ﬂWiﬁHﬁuﬂ mﬁm%umiﬁnﬁua LL@ZfﬂiLﬁﬂﬂ
4 @ 4
doTaaniyilnol
Basic Thai language; general knowledge of Thai for presentation; factors of

presentation; types of presentation; principles of presentation; presentation and audio-visual aids

selection

01-001-109  I3504AA el 3(3-0-6)

Thai Literature

a d‘ 9 ~ !
TYIFINADUTIUNINDU = -
Y

)

FINNADUTIUAIV : -

Y

mm%’ﬁmmm@mssmﬂﬁ%ﬂ ANUHUILAZUTLIANVDIITTUAANTAN

L1l EX]

o w 1 a 4 a 1
ﬂ'JHJﬁ'lﬂﬂ]u!!,agﬂﬂlﬂTﬁﬁﬂlﬂaﬂJiﬂﬂ AnsizazdssiuasTUAANTAN

Basic Thai literature; definitions and types of heritage literature; importance and

value of heritage literature; analysis and evaluation of heritage literature

01-001-110  MSVHMBIITITN 3(3-0-6)
Thai Writing for Profession

a Ay ~ J
FYIBINADIUTIUNUINDU : -
Y
A

DUTIUAIVY : -

e

Y A = o = =2 o A =
AITNIWUTIUNYINUNITEVYU DITIVIUHUIADITITNIT NITLVYUITIYITU

o o 1 1
mMyszyu mswesuadurazaina1 lulonmaaniee MsveuIasanis MsWsuUNAY

MadeuivIgas Tuya

Basic Thai writing; writing official letters; minutes; messages; speeches;

projects; articles; slogan and advertisements
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' a \J
12 agadmnmmaadszna
01-002-101 mmé’ﬂnqy 1 3(3-0-6)
English 1
a A 9 = 1
FYIVINADAUTIUNINDU : -
a A 9 = 1
J1YIBTINADUTYUAIVS : -
Y
M3 lFdruaunay Inseadamuseauinug v n13iane mMsuuziinga
N1IUITIYIYYANA MIVUITOOFIVDI ANNEU A IUBALTN NITUTTAYHDIUN MISUTTNY
ms;mmﬂu@?m LLa%ﬂTiUiiﬂWﬂL!NuﬂTingﬂﬁWEﬂﬂiﬂﬂuﬂuTﬂﬁ
Basic English language usage of expressions and structures; greetings and

introductions; describing people; describing things, interest and hobbies; describing places;

describing past events; describing future plans and predictions

01-002-102 mmé’anqy 2 3(3-0-6)
English 2
5163 NADUTeUNINDY : 01-002-101 MHIBINGH 1
a A 9 A 1
JTYIFINAVIUTIUAIUR : -
y y £ A gy y 9 s v
ﬂTihlGIfﬂﬂel"liSﬂ‘]Jq\ile‘L!L‘W@GlGD'ﬂ1“191”I(l‘l/i@,ﬂ@]ﬂ\i@"lllﬁﬂ"luﬂ"liﬂwnﬁc]Ul,ﬂ
v A 1 = =1 z Aa va aa o w A
DYWLINUITTY ”lﬂllﬂ mslseuney ﬂmmumaﬂgmiu%mﬂsmnuuazmimau
o A ] v A A 4 = a (] @ = 1
mimwumqaullﬁu VN UITONWUN mmamﬂaﬂummmmu NMITANUATNIULAENITANHIND
Upper level of English language usage for different situations: comparison;

instructions and warning; conditions; newspaper news; exchanging opinions; job application and

study application

01-002-205  MHIVINGHINAUA 3(3-0-6)
Technical English
a d‘ﬁ! d 1
3191 INADAUTYUNINDY : -
a 4'3} = 1
FINNADAUTIUAIL : -
] o A A A v a o Y Y A v o o o
M3 lEnEIoengunenilonuInNTn  1dun anuiinernumdni uaz
) = v Aa ~ o o = dy A ya o
duunenuImNIn laanudiaguazseaziennnioTe N3 IndeuLasmMIsuun
= = 09/’ a wva
Uszian manlseumey duasunslgiia the dsemeuaznain MIVITBIONTZUIUMS

HAZUNANYD
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English language usage for careers in technical fields: technical terms and work-
related expressions; main ideas and supporting details; definitions and classification; comparison;

instructions; notice and labels; process description and abstracts

01-002-206 mmé’anqmﬁam%w 3(3-0-6)
English for Career
51830 UTeUNINDY : 01-002-102 NIHIBINGH 2
a A 9 = 1
JTYIFINAVIUTIUAIUR : -
Wnyzmsaea1sn1w1danguier 14 luerdwareq niswuledau
M3l Insfnd msdanine msiuauenu msvenquantidvesduduazuing mnais
v A o a 1 1 9 d‘ a dg’ o a a
!“ﬂﬂ’iMWﬂ!LaZﬂ'li@]ﬂﬁu‘li]‘Vl'lﬁiﬂi] ﬂ15i§]ﬂ’ﬂllﬁ$ﬂ15L!,ﬂ{lﬂJuViTﬂmﬂ"llu‘luﬂ1iﬂ1!uuﬁﬁﬂi]
ﬂ1§§]5?]i]’ﬁ’f]ﬂﬂ’)'lllﬁj1ﬂﬁﬁ}1ﬂlﬂﬂﬂ1iﬁ1lﬁu\ﬂu ﬂ'NiJ!ffI)fli]ﬂnJ'l LA IMUTITU
English language communication skills for various careers; meeting people;
telephoning; making an appointment; giving presentation; describing products and services;

identifying goals and business decision making; making and dealing with complaints; checking

progress on work; understanding language and culture

01-002-211  MISBIUMHIDINGH 1 3(3-0-6)
English Reading 1
a d' 9 ~ '
TYIFINABDUTIUNINDUY : -
a d' 9 ~ J
ITYITINADIUTYUAIUT : -
Y o w 4 a <
ﬂWiGl“HW%qugﬂiﬂJ MIAIANURVIBVRIMANNIINYTUN 09adsenev tag
4 {1 1 @ 1 [ a 1
Tnseadwvealss Toa esndlsznounaelumseu finsemseusulennuy wazmaiinnse
Using a dictionary; guessing the meanings of words from context; components
and sentence structures; components of reading comprehension; reading skills of finding main

ideas and reading techniques
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01-002-216  M3siam¥BIngw 3(3-0-6)
English Listening
a d‘ 9 ~ '
TIIFINADIUTIUNINDOU : -
a d‘ 9 ~ 1
JNYIBTINADIUTYUANIUS : -
o (% dy 9 Jd ana o w
‘VIﬂ‘H$fﬂi“W\'iﬂT]sJ19\1ﬂﬂHLUﬂQ@luluﬁQWHﬂﬁmﬁNﬂ Glum@lﬂizm’m ARER (N
seavilszlon msflaunaunun msileszaudontin msilsunanuuazaoufiiom nuy
U tﬂ' U =
m:‘“vh!:waw%mmuazmﬂuﬂmiﬂq
Introduction to English listening skills in various situations in daily lives;
listening simple sentences, short dialogues, short paragraphs, short articles and answering the

questions; listening comprehension skills of finding main ideas and listening techniques

01-002-217 ﬂ]‘lfl"li'?JJQﬂE]HQﬂﬂ"l‘ﬁﬂﬁiN 3(3-0-6)
Industrial English
a d‘ 9 ~ !
TYIVINADAUTIUNINDU : -
a A 9 = 1
JYIFTINADUTYUAIVS : -
o b v Hq v S A A
°I/Iﬂ‘kl$ﬂ'lﬁalsb'ﬂTHTENﬂ'E]BVIGle'Gl‘lN"IuQ@ﬁ?ﬂﬂﬁiﬂlﬂ@\‘]@]u NIIUTTYIYLATOIND
am 9 = =} a o 4 1 o [V 4 4
wazIsms 1y maseuneunannun m’a‘muﬁmﬂizmmmzﬁmuaﬂym Msnsenuuuesy
1 o [ A =} o a <3 = =]
ﬂ']ﬁGI)"ﬂll!,Lag‘ﬂ']ﬁq\ﬁﬂ‘HHﬂi’ﬂ\iN’ﬂ!Lﬁg’q‘ﬂﬂﬁﬂl msuaasnNuaniuluaueIn nstunn
I
Introduction to English language skills in industrial fields; describing tools and
tool using; comparing products; reading signs and symbols; filling in repairing and maintenance

forms; expressing opinions in industrial areas; writing down the reports

01-002-218  MIAUNMINBIDINGY 3(3-0-6)
English Conversation
a A 9 = 1
TMYIPINADIUTYUNINDU : -
a A 9 = 1
JYITINADUTYUAIVS : -
J aa o v Y 9 @
msauwuﬂuamumsmmmMGmmﬂimnuiwgwmmmmumm
ﬂlau%'”mmmm "ligljuﬂl AMINNMILAUULUIA AUz ﬂ1§ﬁu1/1u”l1/lNI1/Iii§fWﬁ

v Y
MIUBNNAUAZNANI ﬂﬁ‘]]i’)'%}i’)ﬂl!,a%ﬂﬁlﬁuﬂolﬁ! ﬂTiﬂJ@Uﬂﬂ!LLﬂ%ﬂﬁﬂlﬂTﬂH
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Conversation in various situations in daily lives in accordance with native
culture: greetings and introductions; advice; telephoning; locations and directions; requests and

offers; thanking and apologizing

w d‘ d’ A -
01-002-219  MEIBINgHINeMIARIUTINYszdrT 3(3-0-6)
English for Communication in Daily Life
a A 9 = !
FIIFINADUTIUNINDY : -
a A 9 = 1
FIFINABITIUAIVA : -
% 9) o an o w A A VA g
NnyzmMs 1sme19angy IudIalsziriumedanedos Tuaniunsainigg
MTIDIAMALAMTIDINDIND MIFI01M1T M3 INTANA MmaTuinaszddy maiuaue
doya MIiaug
English skills in daily lives to communicate in various situations: reserving

tickets and reserving accommodation; ordering foods; telephoning; writing important

information; presenting information; and making an appointment

a Ay
01-002-220 MPIDUIUDINY 3(3-0-6)
Fundamental of Chinese
a A 9 = !
FYIBINADIUTIUNUINDU : -
a A 9 = 1
J1YIBTINADUTYUAIVS : -
% = dy 9 9 ' [y 1 = o
NNHSHNHIVUIUDIAU "l,ﬂLLﬂ M5l WA 91U Lasivgu ﬂi%IﬂﬂLLa%nl’JﬂTﬂim
= o X = " - A o
MBIV UVUNUTTU Nﬂmiﬁummuazmumammﬂmmuauq ﬂ1§ﬁ§ﬂlﬂﬂ1’ﬂllﬁ$9’l®ﬂﬂ1@1ﬂ
< '
Wumwuituedawerihle’la
Introduction to Chinese language skills: listening, speaking, reading and

writing; basic sentence patterns and grammar; practice of short conversations and reading

short messages; making a summary and answering questions understandably

a A A
01-002-221 ME1VUNDMTTAT 1 3(3-0-6)

Chinese for Communication 1

a = 9
F19I¥INA

v

a A Y ~ '
JTYIFINAVIUTEUAIUR : -

~ ' = 491 Y
DAUTIUNINDU : 01-002-220 NIHIIULUDIAY

o w d o Aa Y v 1 Y aa o w
AdnnasdruntonlFiuedan9veluglIadse i anvainse

lumsdearsnuuananilyldesraminzauy

Q
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Widely-used vocabulary and expressions used in daily lives; ability to

communicate with other people appropriately

01-002-222  msutamunduilulne 1 3(3-0-6)
Chinese to Thai Translation 1
a A 9 = ' = dy 9
5183 NADUTIUNINDU : 01-002-220 NIHIVUILIDIAY
a A 9 = 1
FINNADUTIUAIV : -
v A dy = 9 = <3|
wanivimsudanugiunaginmsudadeanuainniziduiuniz Ine
Y
sanaseuIsmMsulalnalan

Basic translation rules and practice of translating messages from Chinese into

Thai and learning how to translate orally

01-002-223  msutlamundwine 2 3(3-0-6)
Chinese to Thai Translation 2

v

a Y ~ ' S
F18INNADUTEUNINOU : 01-002-222 MsulaniwiRwdlulne 1
a d‘ﬁ! d 1
FINNADAUTIUAIL : -
v A 3’ Y U
wandvinisulatuge Taun nmsudasaruieniesisnis nsuila
wagsne Asmsuaiinalan

Advanced translation rules: translating official letters; translating business issues;

how to translate orally

a v Jd d d
1.3 NgadndInumansuazNyBamans
do o
01-003-101  NYHENVTIAN 3(3-0-6)
Man and Society
a d‘ Y ~ 1
TIFINADUTIUNINDU : -
a d‘ Y ~ 1
F1INNABUTIUAILY - -
4 Y] J o [ Y] a 4
ANuidosdunIdInNmans deANAUIMUTIIN WOANTINVDINY B
Tudean MsIasedounNdIny NMsTANAININEIRY ao1tunedeay nsilasuuias
nadanua Iausssy Jaymidanay
Introduction to social sciences; society and culture; human behavior in society;

social organization; socialization; social institutions; social and cultural changes; social problems
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v o d
01-003-102 NT—g‘HﬂﬁN‘WHﬁ 3(3-0-6)
Human Relations
a d‘ 9 ~ !
FNYIFINADIUTIUNUINDU : -
a d‘ 9 ~ J
‘iWEI’J‘]ﬂﬂGIE)\‘iLiEJuﬂ’JUﬂ D=

Y

{ Y [ @ 4 a a
ﬂ??ﬂilﬁ@ﬁg]}ulﬁﬂﬂﬂﬂuﬁﬂEJE‘T?JWL!‘E NHANTINUASTITUFIAVIINYHY

aQ

aQ

@

usagelofuuupeduiuslumiseny uyseduiusluesdng msdeasfuuybeduiug
vyweduius lulausssylne wansssunmaunuuyseduius

Introduction to human relationship; human behavior and nature; motivation and
human relationship in workplace; human relationship in organizations; communication and
human relationship; human relationship in Thai culture; religious principles and human
relationship
01-003-103  sz1lieuIBIE 3(3-0-6)

Research Methodology

v

a Ay ~ 1 aa A 9
FYIPINADAUTIUNINDU : 02-001-103  aDALUDIAY
9

v
= = 1

iWEJaGIf'WIWE)\‘]LiEJuﬂ’JUﬂ 1=
k4 9

Y A Y A o a o Y] 4 Aav o
ANNILVBDIAULNYINVNITIVY mqﬂizﬁdmmzﬂizmwumm'ia% VUADU

o w o @ Aav ad

AAYVDINITINY 1azN1To0NuUITY Aruaausuazaunagiulunsive Immgu
=

g

#10d190azn3NUTIVTINTeYa I501TN1eTeyanaYnITINTIZHTOYALIEN1T 19D

msannudeyantazmsiuauedoya mademdlngainside uazseaunsieg
Introduction to research; objectives and types of research; research process and

research design; variables and research hypothesis; sampling and data collecting; data process and

research analysis; data interpretation and presentation; proposal and report writing

01-003-104  MISWAAMMWTIANAZTIAN 3(3-0-6)
Life and Social Skills
a d' 9 = 1
31979 1NADAUTGUNINDY : -
a d‘ 9 = 1
FINNADAUTIUAIL : -
AMTASIUUIAAUAZIIAAAVDIAULIDY NITEHTINUAZANUSURAYD
J a a a a va
YDIYAAD NAGNTNITUTMITAUB InALiANTATeslanu mMsadunandauazmslfiaau

P19 NUTLANTNIN AUTITN VTIFITN LAZVTTOIUTIUITITN
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Forming self-worldviews and attitudes; individual’s duties and responsibilities;

self-managing strategies; techniques in handling people; efficient work performance; morality and

professional ethics

01-003-105  @IANNVIATHFND 3(3-0-6)
Society and Economy

a A 9 = 1
FYIVINADUTIUNINDU : -
9

D.

=) J

FINNADAUTIUAIL : -

mmi’ﬁﬂﬂﬁmﬁmmﬂiygﬁﬂ IAUINTUVDITTUVIATHIND azna InTia
ANIUNIUATHNY MINAUAATHFNIAZTIAN AU IWUONIUATHTN IUTZAVAIY

General knowledge of economic society; the development of economic system

and pricing, economic institution; social and economic development; economic cooperation at

various levels

01-003-106  @anunuMIUnAIel 3(3-0-6)
Society and Government
a d' Y ~ 1
FNYIVINADITIUNINDU : -
a d' Y ~ 1
518’3%1%@]@\1Liﬁ]1&ﬂ’3ﬂﬂ o -
9 o d‘ LY [ Y] 4 A
ﬂ’NﬁJEﬂ’JhlﬂlﬂﬁJ’Jﬂ‘Uﬁ\‘lﬂiJ JPUATYANNTIUNITNNITINON EﬂLL‘U‘Uﬂﬁﬂﬂﬂiﬂﬂ
£% = =] 1 A
GUholV]ElﬁﬂTUuﬂﬁ!,ﬂJfNﬂTﬂJﬂﬂﬁfN ﬂﬁllﬁ")uﬁ’)iJ‘VINﬂﬁliJfN"lJ’EN’]JiZGNGISu

General knowledge of society, state and political ideology; types of Thai

government and politics institution; political participation

01-003-107  dIANNUTIIAGN 3(3-0-6)
Society and Environment
a A 9 = !
FINNABIUTIUNINDY : -
a A 9 = 1
TGININABIUTIUAILY : -
v Y
ANNAIAYUBIFIANAUFIIAADN HUIANUAANUTIUNIITIAINGT
MIUTNENTWINTTITUINA tazdunaden vaiudunaden Mitamsadnadon

Importance of society and environment; fundamental concept of ecology; natural

resources and environmental conservation; environmental pollutions; environmental management
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01-003-108  USwRyuasughowariies 3(3-0-6)
Sufficiency Economy Philosophy
a d‘ 9 ~ !
191V INADUTGUNINDY : -
a d‘ 9 ~ J
FGININABUTIUAILY : -
9 dy 9 = [ Y] a ~ a =\ Y] @
ANITBIAUNGINUUTYYUATHFNINOINEY LATHFNINBINBINUNITHAIU
AININD  IATHgNINDINBINUAIANLAZ B UTFRYUATHFAINONBINUMIVTHITIANS

a [

Aa 9 Y a Jd (o a =\
na ﬂﬁﬁ'iNQMﬂNﬂu‘ﬂNLﬁﬁHjﬂﬁ]LLﬁSﬂ"liﬂiZEJﬂﬁﬂi“lfﬂ]uﬂﬁi‘]dﬂf]%wamﬂﬂ

Introduction to philosophy of sufficiency economy; sufficiency economy and
economic development; sufficiency economy in society and community; sufficiency economy

philosophy and good governance  management; self-immunity  protection  from

socioeconomic, application of sufficiency economy philosophy

01-003-109  AQWINaNaza3eEIINIUITTN 3(3-0-6)
Law and Professional Ethics
a A 9 d 1
F1IFINADUTIUNINOU : -
A 9 ~ 1

i"lfl%%”l‘i/l@]ﬂﬁliﬂuﬂlﬂﬂ i-

9 491 9 A @ I =1 Aa va
AN IR UNEINUAYHINY AN uveInguuie szl fiiauas
nrIeRneIteenuNIlszneuInInvesa1vin vsserussaluinin anusviaveu

a a

9 a = ' 9 ' a @ ~ o Aa
GU'ENQﬂi&ﬂ’E'J‘]J’J“]ﬂG]f‘WG]E]ﬂ?iﬂ'l’)ﬁ’f]\i(luﬁﬂ‘ﬁﬁ?]uuﬂﬂa LLH’Jﬂﬂ‘VI’Jll‘]JLﬂEJ’Jﬂ‘Ui]ﬁfJ‘ﬁiﬁ‘JJ tae
v A 1w =] v A A 9 o o A a =

ANUIUHNABDUADTIAN NTUANHINING NNYIVDINUNITATEHUNIIDIVITYIUTTUIVIYN
Introduction to law; background of law; rules and regulations dealing with

professions; professional ethics; human-right; general concepts of ethics and social responsibility;

case study related to realization on professional ethics

01-003-112 @ UFBEUANH 3(3-0-6)
ASEAN Studies
a 4'9} ~ 1
FNYIFINODUIYIUUINDU : -
a 4'9} ~ 1
5183%1%@]@\1Liﬁluﬂﬂﬂﬂ D=
o a a 1 = @ = 9 = a
AudaauiavlszmsauraeFenz I useniRedld (1dFeN) LUIAANIT
1 =\ a =~ 9 o ~ ~
saunguilssmae ey unuinuazlgyaeuseu vefiivuaniszygugaseasiFau
uazngiinsendeu ithvurenazaiuiiniielumsiaudiunsiieoswazanuiung

MsAaA AT HNIAzMUFIAN-TANTTTUveIINIA Ty
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Establishment of Association of Southeast Asian Nations (ASEAN); concepts of
ASEAN integration; ASEAN roles and declaration; ASEAN summits’ regulation and ASEAN

charter; goals and cooperation in political and security, economic and socio-cultural development

in the ASEAN region

01-003-113  duAANH 3(3-0-6)
Peace Studies
a A 9 d 1
318 1NADAUTGUNINDU : -
a A 9 d 1
1IN NABUTIUAILY : -
ANuIELazIWIAAranneINuFuUANW tazduafni Tamanudauds
HAZANUTULTITLAUATOUAT FUTU 3R LazTzrinlszma mIdamsanudauds laedunis
Definitions and key concepts of peace and peace studies; problems, conflict and
violence in family, community, nation and international level; non-violence management for

conflict resolution

01-004-101  ENSAUNANAZMIANEIAUAN 3(3-0-6)
Information and Study Skills
a A Y =~ J
J1IIVINADUIIUUINDU : -
a d' 9 = 1
IMYITINABIUITIUAIUR : -
o { @ o v o
ﬂ??ili}ﬂ’lllﬂlﬁﬁl?ﬂﬂﬁW'iﬁulﬂﬁ NINUINTTTTUWNA TEUUNITIAUNUNTNYINT
Y A Y Z y A A ' 9 =2
ﬁWiﬁTumﬁsluT‘ifJ\‘iﬁij‘ﬂ ﬂTiﬂ"]Jﬂu‘ﬂiWEﬂﬂiﬁTﬁﬁumﬁllﬁ%ﬂWﬁﬁl%Lﬂi@\‘lN@"K’Jﬁlﬂu NITANHY
AUA NMIB19D9 LAZUTTBYNTY
General knowledge of information; information resources; storage systems for
information resources in libraries; information resources retrieving and usage of retrieving tools;

study skills; citation and bibliography
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01-004-103  dnIneniialyl 3(3-0-6)
General Psychology
a d‘ 9 ~ !
TYIFINABDIUTIUNUINDU : -
a d‘ 9 ~ J
JNYIFTINABDIUTYUAIUS : -
g a A @ a @ 4
ﬂ’)nJiﬁuqu‘ﬂN%ﬁ’)‘ﬂﬂW NWUTNTIY am’mﬁauuaxwmmmwmmgyﬂ
A A Aaa A 1 a 4 v Y =~ 9 4
FITINNUVDNTNAADNHANTTNUDINYHY NITTUY NITLTYUY Lla$ﬂ13§\‘lslﬁ] L“]ﬂ']lﬁjiﬂumﬂ
4 a v o a a o
HAZATURATIANTNOITUU YNannIn ﬂ"l'iﬂi‘]J@]’JLLﬁZQ"’Uﬂ'lWﬂﬂ NHANTTUNNTIAY
Basic psychology; genetics; environment and human development; influence of
physiology on human behaviors; perception, learning, and motivation; intelligence and emotional

quotient; personality, adjustment and mental health; social behavior

01-004-106  lnadnin 3(3-0-6)
Thai Studies
51831 NADAUT HUNINOU : -

a A 9 = 1
JIYIFTINADUTYUAIVS : -

[ a Y [ a
ﬂmmﬂumﬁuawu%m'lﬂﬂ ANHUSTAIAY IATHIND ﬂ']iﬂﬂﬂﬁ@\‘lsllﬂ\ill‘ﬂﬂ

[ A A o 9 a o 9 1
ANHUSANNTO AU UTndl IMUTITUU QiJ‘]JﬂJuﬂJﬂ‘l‘VIfJQﬂMN 9
Background of Thai nationality; characteristics of society; economics; Thai

administration; belief; religion; tradition; rice culture; various aspects of Thai wisdom

01-004-108  MINANYAANMN 3(3-0-6)
Personality Development

a A 9 = !
FYIVINADAUTIUNINDU : -
9

v
= = 1

iWEJaGIf'mWE)\‘]LiEJUﬂ’JUﬂ i-
k4 v

Y A S [ a = a v Aaa
AITNINWUFTULNYINVUAANNIN NHHHUAANNIN favenionsna

[ 7

apynannIw nsdsulgsyaannin nssudineanuauies guamiauazn1slsuan

v o Jdo

yyyeduRUSAUYAanaW LazMIRaYyaann ANy el

Basic knowledge of personality; theory of personality; factors affecting
personality; personality improvement; self-perception, mental health and self-adjustment; human

relationship and personality; perfect personality development
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do %
01-004-109  WHANTINNYHENUMINAINAY 3(3-0-6)
Human Behavior and Self Development
a d‘ 9 ~ !
F1PIVINADUTIUNINDU : -
a d‘ 9 ~ J
JNYIFTINABDIUTYUAIUS : -
a 4 4 a 4 o [
NHANTTUNYBEY @Qﬂﬂi%ﬂﬂUWQﬁﬂiihﬂJH‘Hﬂ DITNAUIAU DITWUAUINTU
a o a [ o a J o o 4 4
LAZNHANTINNITN NI YAannIn ﬂ13ﬂﬁﬂ§l’)tlﬁ$ﬁ1’ﬂlﬂWWﬂ@] NHHSﬁNWHﬁL!ﬁ%ﬁ@ﬁTﬁ
A 9 doy o & a Y aa v 3
LW’E)ﬁﬁ'NZJ‘LgHEJﬁ'iJWH‘ﬁ msmmmwwmimﬂuqm
Human behavior; elements of human behaviors; self-development; work

development and working behaviors; personality, self-adjustment and mental health; human

relationship and communication for building human relationship; happy life enhancement

' a a J a d
1.4 DRIV IAVUAMNAAINALINGIATAT
a d X
02-001-101  ANAMAAITNUFIH 3(3-0-6)
Fundamental Mathematics
a A 9 d 1
FIRYIBVINADUTIUNUINDU : -
a A 9 d 1
JTYIFINAVIUTIUAIUR : -
J dy Y a 4 ) o = o a
ATTINANAATIUDIAU  LNATNBUATAINIVUA NYNITUU mysesaulasu
k4
[ ] ] I a o w
HagN1IINNY mmummﬂmﬁmé’]’u VIE]HJ?]”]JTW]TJU”I?J aAULaZdUNTY
Introduction to logic; matrices and determinants; counting rules; permutation
and combination; introduction to probability; binomial theorem ; sequences and series
aa &’ Y
02-001-103 anAUUDINY 3(3-0-6)
Introduction to Statistics
a A 9 d 1
FIRYIBVINADUTIUNUINDU : -
a A 9 d 1
JTYIFINAVIUTIUAIUR : -
Y dy Y a o aa 1 3 @ 1
AN FIUBDIAUNYINVADA CEREIREETRIAY @]’JLL‘]JifI?J HasgnNIILINLLY
@ ' 1 W T 1 I o o @ ' 1 '
G]'JLL‘]JTQ:?J ﬂ15f;fll@’3’f]ﬂ'l\1 fﬂil,lft]ﬂ!lﬁ]\?ﬂ’)'llluﬁ]%lfﬂuﬂl’E'J\W\l\‘]ﬂﬁlfusll’ﬂw}’)@ﬂ'l\iqu ﬂ1§‘]Ji$3J1i1!ﬂ1
HAZMINATOUANNATIU
Introduction to statistics; probability; random variable distribution of random

variable; sampling; distribution of functions of random variable; estimation, hypothesis testing
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02-001-104  AdiaeansludInlszsriu 3(3-0-6)
Mathematics in Daily Life
a d‘ 9 ~ !
TYIFINABDIUTIUNINDU : -
a d‘ 9 ~ J
JNYIBTINABDIUTYUAIUS : -
A
=}

AU 09AUINEINVNIATIFI @23 Ta daT1aIU dad U Sooas

U
Y

e

s A A a 1 dy a ] ) ~ 1 a
LLﬁ%ﬂWiﬂi%Qﬂﬁ Wuﬂuﬂ%ﬂﬂﬂ@li ﬂWﬁTﬁTini‘]JIﬂﬂ ADNIVYLUASNUNDUYITS NIHYAAUNY
A A P v A e A v ] vy A 9 A o aa
uazmuuull@ IAUAYU miﬂmﬁmmamuuazmﬂmmwa HAZANUIVNAUNYINUADA
Introduction to weights and measures; ratio, proportion, percentage and
application; area and volume; infrastructure expenses; interest and installment; value added tax

and income tax; index; introduction to logic and reasoning; introduction to statistics

02-002-101  Inenenansluddaiszsriu 3(3-0-6)
Science in Daily Life
51831 NADAUT GUNINOU : -
a d'sl = 1
FINNADUTIUAIV : -
v A v A v a s A a S P
AnuioIuneInUINemansazma lulag Mmemnaasnuilsingnisol
55509514 waau Iifhuaznisdears Insavuiay SeduazduiuanInsad arsindl
a o w Ao Y] -4
Tugdalsziriu Aannmsuaziiugnssuveauyd
Introduction to science and technology; science and natural phenomenon;

energy; electric and telecommunication; radiation and radioactivity; chemical in everyday life;

evolution and human genome

02-002-104  @UNAADNUALMIIAMINTWENNS 3(3-0-6)
Environment and Resource Management
a d'sl = 1
31971NABDAUTIUNINOU : -
a d‘9} = 1
FGININABIUTIUAILY : -
Y v
ANUIAUFIUNIAILIAAOUUAZNITIANITNTHIINT HANUIIAING
HAZANADTITUFIA NTNOINTTITUIIA VAN B TIWIAGY AITOYTNENTNOINTETTUINA
tazdunadey MIYseiivianssnUFUNAdeNAMTUTIITIAMITUIARDY
Basic knowledge of environment and resource management; ecological

principles and natural balance; natural resources; environmental pollution; conservation of natural

resources and environment; environmental impact assessment and environment managemen
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1.5 ngadnwafny ez HunIMs
01-005-101  WadAnk 1(0-2-1)
Physical Education
a A 9 = 1
3191V INADUTGUNINDY : -
a A 9 = 1
TGININABIUTIUAILY : -
Y o = v Aa P =
A1uiN 1ifedny Inermaasnisnm MINaToUdUITONINNIINIGY
[ [ LY < [
ArtyIan1e JULUVUBINTIANTUVITY 1azl)ssanveInm MIVIARVIINMIEUNN
uazmslguwenina tagmseoniaimeiiogunIn

General knowledge of sports science; physical fitness testing; body mass index;

forms of sports competition and types of sports; injury and first aid; forms of exercises for health

01-005-116  Qad 1(0-2-1)
Social Dance
a A Y ~ J
FIRYIBINADIUTIUNUINDU : -
a A 9 ~ J
JTYIFINADIUTIUAIUR : -
Y o > v A ~ = =
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=y v dy = @ 1
Nﬂwﬂyzwugmmmmiaa1ﬁ1ummzmm
General knowledge of social dance; etiquettes of social dance; types of social

dance; practice of social dance

01-005-124  nwnszaniia 1(0-2-1)
Team Sports
a d‘ 9 ~ !
TYIVINADUTIUNINDU : -
a d‘ 9 ~ J
JNYIBTINABDIUTYUAIUS : -
Ry a v A =} [ 1 = =
ﬂ’ﬂilg‘ﬂ’)llﬂLﬂEl’Jﬂ‘UﬂWﬂJﬁ%Lﬂ‘VI‘VIlI aﬂ‘ﬂﬂ‘]ﬁgﬂTﬂauﬂWWﬂ‘igLﬂ‘ﬂﬂil
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uasmﬁmmmmwuﬁmﬂsxmwﬁu ﬂ']ﬁ‘U']ﬂ!ﬁ]‘]_lfﬂ?ﬂﬂﬁlﬁﬂﬁW%Lﬁ%ﬂﬁﬂﬁMW‘c’JT]JTa
General knowledge of team sports; training team sports; building physical
fitness; rules, regulations and etiquettes of team sports; competition and competition management

of team sports; sports injuries and first aid
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01-005-125  nwszianynna 1(0-2-1)
Individual Sports
a d‘ﬂl ~ !
TYIFINADAUTIUNINDU : -
a d‘ﬂl ~ J
JNYIFTINABDIUTYUAIUS : -
Y o P v A @ =
ﬂ’Nllg‘ﬂ’JhlﬂLﬂEJ’Jﬂ“]JﬂWT]Ji%Lﬂ‘VI‘Uqﬂﬂﬁ ﬂﬂ‘ﬂﬂ‘ﬂzﬂWiLﬂuﬂWWﬂi&ﬂ‘ﬂuﬂﬂﬁ
MIAudsUaNIT0NIMNINe ng szifioy nammsuaisTufilsznnyana nsuuedy
[ |- < 1
ﬁWT!Lagfﬂﬁﬁ]@ﬂ']ﬁll‘lN"’llMﬁW"l‘]_lizlﬂﬂuﬂﬂﬁ fﬂi‘]JW]!ﬁ]‘Uﬁ]"lﬂﬂﬁLauﬁWulﬁ%ﬂﬁﬂjﬂwfJT]J"Iﬁ
General knowledge of individual sports; training individual sports; building
physical fitness; rules, regulations and etiquettes of individual sports; competition and

competition management of individual sports; sports injuries and first aid

01-006-101 HUNMINS 1(0-2-1)
Recreation

a A 9 = !
FYIVINADAUTIUNINDU : -
Y

T
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MOMITHNOUTY INUATUNUINIG P150gAIENNISY AUNISIABNNINTTNITUNUINISG
ATUANUH VIS TN

General knowledge of recreation; meaning and importance of recreation; types
of recreation; recreational activities; training in recreational leadership; recreational activities for

training courses; recreational games; camping and appropriate recreational activities

01-006-105  TUNNIMTINEMIHNOUIH 1(0-2-1)
Recreation for Training Courses
a A 9 ~ 1
51071 Nd0 5 euUNINOU : -
a d‘ 9 ~ J
18I NA0UFUAIVY : -
Y o A @ o W o [~ 9 o
anudinaliifeady anunnenazanudragvesiunuims msdudi
dunuinslumsdnevusy Andfianisiinenssuiunuinis 11§ lunsidneusy

wazmadenlennssuiumums munzausumMsoUs U199
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General knowledge of recreation; meaning and importance of recreation;
recreational leadership for training courses; practice of recreational activities for training courses;

appropriate recreational activities for training courses

2. HUIIPIT AN

a

2.1 N@MITWAUEIND

SO

03-111-101  HanMISUNT 3(2-2-5)

o

Principles of Accounting

a d‘ 9 ~ !
TYIVINADAUTIUNINDU : -

9 ~ ]

T18IHINABUTHUAIY : -

[ 4 4 9 v A ] v A
ANUNNY mqﬂizmﬂuaz ﬂiziwumawey‘amqmimﬂ HHUNNITUYY
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Wanmsuagdsnmstuiniydauvanmstydyg mstuiniydaiuiesind swmstu
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dmsuAvms s msuazfivmsseviedud MatigyFRuaa azszuuludag

Meanings, objectives and usefulness of accounting information; accounting
framework; principles and process of recording journal by double entries; recording of
accounting cycle; financial statements for merchandising and service firms; accounting for cash;

and voucher systems
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Basic management accounting; importance of accounting for management;
financial statements; financial statement analysis; cost accounting system; budgeting;

management report preparation; relationship among costs; volume and profit;

accounting information use for decision making; and investment analysis
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Principles of Marketing

eAnfidesssumnew : -

Anfidessouniug : -

‘U‘ﬂTJTV]Llﬁ$ﬂ’NiJigﬂﬁﬂlu"ll@ﬂﬂ1§ﬁﬁ1ﬂllﬁ$£ﬁﬁ‘]&lj§ﬁ% WAUINTUDAULUIAINAA
NNNITIAAA ﬁﬁ]ﬂﬁiﬂllagﬂﬂ}1ﬁﬂ1\‘lﬂ1§ﬁﬂ1@ N15UL9AAIA 5ﬂ‘1&lﬂ!$1"lﬂaﬂﬁiwﬂ1§‘§@
usazaaa daudszaunuamsama tasedaiioninadensimuadindszaumemsaaia
ﬂa‘(’J'V]gﬂ"l\iﬂ?39’]ﬁ'lﬂﬁl‘ﬂNW%ﬁNﬁ'Wﬁ%ﬂLLﬁ'azﬁl'}uﬂigﬁN i%UU%@EaVlNﬂTﬁ@IaW@ NITANA
fmfugsniuims mMIna1an1ease mMIaaiaseanseme asdszgndmalulad
aiielwidnldlufanssuminaia W5esIsuMIaaIALATANNTURAYOURDEIAL

Roles and importance of marketing and economy; developing marketing
concepts, activities and functions of marketing; market segmentation; characteristics of buying
behavior; marketing mix; influence factors to marketing mix decisions; appropriate marketing
strategies for each marketing mix; marketing information systems; services marketing; direct
marketing; international marketing; application of new technology to marketing activities; ethical

and social responsibilities
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Taxation
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Introduction to taxation; criteria, procedures for tax assessment, and collection in

accordance to the Revenue Code; personal income tax; corporate income tax; value-added tax;

specific business tax; stamp duty, custom duty; excise tax; and local tax
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Business Law
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Introduction to general law; things; juristic acts; contracts; violation; sale; hire
of property; hire purchase; hire of service; hire of work; loans; suretyship; mortgage; agency;

brokerage; and intellectual property
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Principles of Management
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Basic of elements in doing business; concepts, theories and development in the
management; organizational environment; planning; organizing; human resources

management; leading; controlling; modern management techniques
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Quantitative Analysis for Business
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Introduction to business quantitative analysis; analysis by the scientific
decision-making methods; decision making under certainty and uncertainty; inventory control;
linear programming; project management techniques; games theory; queuing model; and

simulation
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Business Finance
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Meanings, and the importance of business finance, scope, roles and functions of
financial department; patterns of business; financial analysis, forecasting and planning; principle

of working capital management and capital budgeting; value of money; financial structure and

financing business funds
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Microeconomics
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General knowledge of microeconomics; demand, supply and pricing; elasticity of
demand and supply; theory of consumer behavior; production theory; cost; income and profit from
production; pricing and quantity of output in perfect competitive market and imperfect competitive markets

including factors of production
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Macroeconomics
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General knowledge of macroeconomics; meanings and computation of national
income, components of national income; computing of national income equilibrium; Money and
banking; public finance; employment , inflation and deflation along with macroeconomics

problems; international economics; and economic development
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Information Systems and Computer Usage in Business
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Meanings and roles of information systems on business management; types of
information systems used in organizations; application of computer in business; current computer
technology; usage of network system and the Internet services; usage of operation systems and

current application software
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English for Business Correspondence 1
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Reading and writing English business letters: letters of enquiry, enquiry reply
letters, purchase order letters, purchase order reply letters, complaint letters, replies to complaint

letters, collection letters, and application letters, writing resumes and electronic-mails
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Preparation for Co-operative Education
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Meanings, importance, background and development of co-operative education;

preparation for co-operative education; operation techniques in workplace; report writing and

presentation
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Business Management for Marketer
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Meanings, importance, classification and entrepreneurship; business resource
management; marketing resources; financial and budget management; credit management;

business environment; business analysis; business plan
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Consumer Analysis and Consumer Insight
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Consumer decision analysis and consumer insight; consumer buying decision
process; marketing strategy development for consumer behavior and consumer insight; factors

influencing consumers buying decision making; discussion the consumer behavior and consumer

insight on marketing strategy
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Product and Price Management
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Meanings, roles and importance of product and price management in the market
place; product management; development targeting; decisions about product mix; development of
product life cycle; new product development and management; cost management; pricing in

different situations; choosing strategies and techniques by which cost effectively develop market

share and ethical pricing
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Retailing Management
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Retail business operation; types of retail businesses; retailing maketing mix;
marketing strategies for retailing competition; inventory planning and controlling; store
management; retail site selection; store layout; merchandising policies; logistics for retailing;

retailing technology; ethical issues in retail businesses; problems of retailing management;

practicing in retail business plan
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Logistics and Distribution Management
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Meanings, principles and importance of logistics and distribution management;
impact of distribution and logistics on business; planning, implementing, controlling of
merchandise movement and storing from producer to final customer; logistics concept and
distribution; concept planning and distribution policies; factors affecting on decision making in

distribution policy determination; techniques and tools; technology for logistics and distribution

management effectively and case studies
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Principles of Integrated Marketing Communication
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Principles of IMC (Integrated Marketing Communication); organizing for IMC;
marketing communication strategy; marketing communication planning appropriate with decision
making in the new marketplace; IMC environment; IMC tools; IMC media; measuring IMC;

performance campaign planning and case studies
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Marketing Information Systems
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Marketing information, concepts; roles and functions of marketing information
system; development process of marketing information system; using information system in
marketing; marketing software package; SAP program (Systems, Applications and Products in

Data Processing) CRM program (Customer Relationship Management); analyzing and using

marketing data for executive decision making
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Selling and Sales Management
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Selling theories; principles and selling techniques; professional selling; sales
planning; practicing selling techniques; sales strategy and management; environment influencing
on the buying and selling process for sales planning; sales organizing; sales forecast; sales

territories; implementation of sales program; evaluating and controlling the sales program
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International Marketing
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Perspective on international marketing; cultural and social environment of
international markets business customs in international marketing political environment law
environment market opportunities; emerging markets multinational market and market group;
developing international marketing strategies implementing international marketing strategies

and case studies
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Marketing Research
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Roles and importance of marketing research in business operation; marketing

research process; research proposal; research management and budgeting; research methodology

and techniques; sampling; data collecting; analyzing by using statistic techniques software;

research report; field survey practices
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Marketing Strategies and Planning
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Marketing strategies and planning; situation analysis; SWOT analysis;
segmentation; targeting; positioning; product strategy; price strategy; distribution strategy;
supply chain management; IMC strategy; utilization of information for planning and decision

making; marketing implementation controllability and case studies
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03-212-404  PMSIANSIMIAAIA 3(3-0-6)

Marketing Management
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Roles of marketing in business operation; marketing management concepts;
problem analysis and searching for marketing opportunities targeting and positioning; usage in
the information of market planning and evaluating analyzing topic such as developing marketing
mix strategies; using technology for marketing management selecting market activities in terms
of ethical and social responsibility decision making; solving the marketing problems by case

studies
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Co-operative Education in Marketing
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Working in a job position focusing on each student’s area of concentration under
cooperative education guidelines and regulation; 16-week duration of co-operative education

including completion of co-operative education report process
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Practice in Marketing
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Apprenticeship in organization or companies relating of marketing for not less

than eight weeks with students’ summary report after training
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Packaging
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Concepts and functions of packaging; components of packaging; the relationship
between packaging and other marketing activities; classification of packaging; packaging for

marketing and exporting; packaging materials; package design and production; regulation and

environment
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03213302  MIIAMINIVAYE 3(3-0-6)
Purchasing Management
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Basic knowledge and principles of purchasing management in private sector and
state enterprises; organizing a purchasing department; purchasing policy at the right place and at
the right time with the right quality and quantity inspecting and controlling quality; selecting
suppliers choosing supply sources purchasing techniques; using technology, innovation or

software for purchasing; production and purchasing policies; budgeting of purchasing; case

studies
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Direct Marketing
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Meanings and importance of direct marketing; characteristics of direct
marketing; customer account; customer database; consumer behavior; direct marketing strategy
planning; image setting; development and operating in non-store retailing; door to door retailing

mail-order selling; catalog marketing; vending machines; online marketing; multi-level marketing

(MLM)



49

03-213-304  MIAAAFININUEFIND 3(3-0-6)
Business to Business Marketing
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General concept of B2B (business to business) marketing; characteristics and
importance of B2B marketing; buyers in the B2B market; buying behavior; market

segmentation and market targeting; planning and setting marketing mix strategy; roles of

government on B2B and trend of B2B marketing

03-213-305 msﬂmﬂﬁuﬁunymnssu 3(3-0-6)
Agricultural Product Marketing

a A 9 = 1
FYIFINADAUTIUNINDU: -

9J =

TINNA0UTIUAIVY: -

iﬁJ“].l‘lJ’f)\iﬂ']iﬂﬁWﬂﬁUﬁjnﬂBﬂi ﬁﬂ‘]&lﬂwLlﬁgﬂiglﬂﬂﬂlﬂﬁauﬁuﬂ’]&lﬁﬁﬂiﬁJ

v
v AAaa A

Yymvesdudnnuainssuluaaianielullsumanazaaianisdszina adenionina

A 2

ApdIulszauNIINITAeIA NANEN1TAAIAYEIAUANNEAT T011TU 09ANTHIDNIATY

2

‘ﬁﬁw°uWﬂ,uﬂﬁuﬁ’ﬂiy,w1mmamﬁuﬁ’mymﬂisu

Systems and characteristics of agricultural products; problems of agricultural
products in local and international markets; factors influencing the marketing mix; marketing
strategies for agricultural products; roles of institutional and government sectors in solving

agricultural product problems
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Social and Environmental Marketing
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Roles, importance and concepts of social and environmental marketing;
adjustment of marketing mix which is related consumer environment; problems of water
pollution; air pollution and soil pollution; marketing tools design to solve the problems; case

studies
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Feasibility Study in Marketing Project
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Roles and importance of feasibility study in marketing project; analyzing the
relationship between internal and external factors in terms of micro and macro levels; project
initiation, planning, and implementation; applying of financial tools for feasibility study in

marketing project
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Seminar in Marketing Problems
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Debate of marketing problems emphasizing on applying the knowledge students
acquired from various subjects and further research in circumstance; analysis of environment and
information for systematic decision making; systematic analysis to support students creative

thinking enthusiasm to present ideas marketing techniques to discuss; solve problems like doing

a real business in the real marketplace

03-213-311  PISA319A51 HAZNIIANIATITUM 3(2-2-5)
Brand Building and Brand Management
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Roles and importance of strong brand building; process of brand building,
creating brand equity, brand elements, brand identity; brand idea; managing marketing mix for
brand awareness in competitive dynamics; brand planning; brand strategies and case studies for

brand building and brand management
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Customer Relationship Management
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Roles and importance of customer relationship management; customer

relationship strategies; customer loyalty; customer profitability analysis; adaptability of CRM

system in the real business situation; case studies

03-213-313  MsaaaiNnLUTeY 3(3-0-6)

ASEAN Community Marketing
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Roles and importance of ASEAN community market to Thailand; general
knowledge of AEC (ASEAN Economic Community); ASEAN’s competitive advantages;
analysis of ASEAN market potential and economic; import and export in ASEAN; opportunities
and trade policies of ASEAN community marketing that impact on Thailand; real cases related to

ASEAN community marketing
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03-214-301 mslamanuazmslszmauiusmamsaaa 3(3-0-6)
Advertising and Public Relations in Marketing
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Theories and principles of advertising, public relations and concepts of mass
communication; advertising campaigns; and public relations campaigns; analyzing customer as a

receiver; marketing process affecting on advertising and public relations; selecting advertising

and public relations; budgeting evaluating law and ethics about advertising and public relations
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Critical Creative Thinking in Marketing
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Development for systematic creative thinking; systematic analysis in marketing;
creativity development for advertising and marketing communication; integration of creative

thinking in marketing for students, society, economy, business; lateral thinking to develop careers

in the real marketplace in a practical way
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Promotion Management
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Promotion mix; specific activities involved in managing marketing; promotional
management campaign; promotional planning; promotional management; evaluating and

controlling of promotional program successfully; case studies
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Event Marketing
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Roles and importance of event marketing; general knowledge of event
marketing; strategies and tactics of event marketing; planning for event marketing campaign;
organizing corporate events; product and service events; contemporary and trendy; trend of event

marketing
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Brand Identity and Brand Communication
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Building brand identity and brand communication techniques; the process of
crafting brand identity and differentiation brand; importance of brand communication concepts of
new marketing communication; selecting brand communication channels such as printed media,

billboard, electronic media, e-commerce, event marketing, mobile media, digital media, social

media
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Presentation Techniques in Marketing
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Roles and importance of presentation techniques; processes of presentation
communication techniques for presentation; perception of media and equipment techniques for

presentation; target group analysis; using software for presentation; preparation for presentation;

using the right language for presentation and correspondences; evaluating of presentation
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Social Media Marketing Campaign
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History of social media, theories and technology; impact of social media
creating value-added marketing such as Twitter, Facebook, Line, BBM, Blogging and etc;
developing the students’ ability to effectively and successfully create a social media marketing
campaign; skill building to create, apply and integrate the appropriate social media tools to

achieve the marketing objectives
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Corporate Communication
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Principles and techniques of corporate communication; understanding of
contemporary issues facing corporations internal and external corporate communication
including consumer, environment, and global; roles of public relations in reducing organizational
problems and difficulties in its environment; planning for corporate communication campaigns

implementing the program; evaluating of corporate communication plan; case studies
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Persuasive Communication in Marketing
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Marketing communication; psychology; human behavior; sociology influences
of customer’s senses; customer analysis for persuasive communication; selection of specific

marketing communication tools effectively corresponding to target audiences
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Integrated Media Using Strategies
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Relationships between media, business enterprises and public; relationship
between corporation and public; interaction in advertising media; media design, buying media;
selecting sale promotion tools; public relation; mobile media; digital media; social media;
selecting integrated media strategies; media planning; selecting specific marketing

communication strategies which is suitable for the objective and budget; case studies
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Seminar in Marketing Communication Problems
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Discussion about Integrated Marketing Communication problems; application of
knowledge from different subjects and further researches for situation analysis; information
analysis for systematic decision making; enhancement of creative thinking; enthusiastically

expressing ideas; using various creativity techniques to experience as the real business activities
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Production Techniques for Marketing Communication Media
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Model and processes of communication media; above the line media; below the
line media; planning and producing process in line with existing budget; practicing with case
studies to express students ideas; production techniques in various medias for marketing

communication
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Digital Marketing
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Promotion and brand communication by using forms of digital advertising
channels to reach consumer; television, radio, internet, mobiles, social media and any other form
of digital media; techniques which are marketing communication tools; practices of digital media

to reach target audiences
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Retail Merchandising
a 4'9} ~ 1
FRYIFINADIUTIUNINDU: -
a 4'9} ~ J
JTYIFINAVIUTIUAIUR: -
o a o ok Y o Y Y a a 9y (a
ﬂTiﬁ]ﬂﬁWWﬁﬁﬂﬂ!cﬂcﬁﬁﬁﬂﬂﬂﬁﬂﬂﬂ‘Uﬂ’NiJG]fNﬂ1i"ll’é)\‘1Q‘Uﬁiﬂﬂiu‘ﬁﬁﬂ%ﬂWﬂﬂﬂ
a @ { J a @ 4 1 2/' @ {
ﬂi]ﬂﬁiiliuﬂWﬁ%ﬂéﬂ]S@ DITHIUHAINAANUN NITLVIVTINBDI B mumumim%mﬂu
1 J a o a ) [ @ { a A
azalseine ﬂﬁQﬂﬁLLﬁ%ﬁ%ﬂWll&UﬂWﬁﬁWﬁi‘Ué}ﬂﬂfﬁﬂ ﬂ15’JNLLWHﬁu€1}1WH"iN1$ﬁﬂJ
v @ 9 Y = a d o a a Y o [ o o
nuanyaesuadan ﬂTﬁ’JLﬂiWﬁ’i‘ﬂWlli NITUTHITAUATIAINAN ﬂ’JHJ’(?fiJWMﬁGl,u5$‘]J‘U
=) a 9 1 (% 49’ 1 d‘
ms"lﬂanﬂuﬁummmNwa%wauazmﬂauq
Merchandising a consumer demand in various retail businesses; purchasing
activities source product negotiating purchasing process both domestic and foreign
countries; managing strategies for the purchasing officer product planning which suits
retail shop; analyzing profit inventory management relationship of physical flow between

purchasing department and other departments



60

03-215-302 mMsuSmsninennsuywedlugstoanlan 3(3-0-6)

Human Resource Management in Retailing
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Importance and principles of human resource management in retail business
for competitive advantage; designing job description; determining the number of employees;
hiring; developing ability; compensation structure; employment laws; communication in

organizations; managing conflicts ; checking and evaluating employee
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Service Marketing
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Characteristics of service marketing; consumer insight; differentiation between
products and service; using marketing mix for service marketing to achieve quality; service

strategies for service marketing; customer satisfaction and loyalty in service; important concepts

of service marketing to reach the customer satisfaction; productivity of service; case studies
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Law and Ethical Issues in Marketing
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Law and ethical issues in marketing; concept development of ethical framework
for making marketing decisions; marketing laws and intellectual property law; real case analysis
concerning marketing laws and intellectual property law; ethical and social responsibilities; case

studies
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Retail Promotion
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Importance of promotion in retail business; promotional methods by advertising
management, sale promotion, personal selling; public relations; direct marketing; and new

promotional media equipment



62

03-215-306  ganamfaniilaididum 3(3-0-6)
Non-store Retailing
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Non-retail business operation; retail by catalog, telephone, television, cable

television, internet and etc.; selecting product suitable for selling method; sourcing and storage;

distributing product to reach consumers; selling and marketing method
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Fashion Merchandising
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Consumer demand toward fashion; creating the new product and fashion trends;

fashion merchandising and fashion show; fashion display; personnel training for selling and

customer services
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Seminar in Retail Marketing problems
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Debate of Retail marketing problems emphasizing on applying the knowledge
students acquired from various subjects and further research in circumstance; analysis of
environment and information for systematic decision making; systematic analysis to support
students creative thinking enthusiasm to present ideas marketing techniques to discuss; solve

problems like doing a real business in the real marketplace
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